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A mass medium delivering audio content to 
passionate and loyal listeners across multiple 
platforms

RADIO



RADIO TODAY

RadioLive

Local

Mobile

Personal

Social

Interactive

Experiential



On Air

A mass medium 
capable of easily 
delivering your 

message to many 
people

Targetableassuring 
the right people are 

exposed to your 
message

A trusted medium 
andalways available 

especially during 
times of crisis

On Line

Digital capabilities 
offering interactive 

opportunities

Complements and 
enhances on air 

campaign by reaching 
consumers using 

multiple touch points

Delivers content 
wherever and 

wheneverlisteners 
want it

On Target

An environment that 
delivers consumers 

who are engaged and 
passionateabout the 

content

Offering 
companionship and

information 

Exposure to the 
message when and 

where consumers are 
ready to buy or shop
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Over 243 Million
P12+ tune in to 

radio
every week

Source:  Arbitron, RADAR 116,  March 2013  Arbitron (Persons 12+, Monday-Sunday 24-Hour Cume Estimates)



92%
of Americans 12+

every week

Source:  Arbitron, RADAR 116,  March 2013  Arbitron (Persons 12+, Monday-Sunday 24-Hour Weekly Cume 
Estimates)
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HIGHER REACH VS. OTHER MEDIA OPTIONS

Source: Scarborough USA+, Release 2  2012 USA Adults 18-34 (Sample Size: 28,781)

Adults 18-34
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Viewers

Heavy Internet
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Radio Time Spent TV and Internet Time Spent

Hours:Min

CONSISTENT TIME SPENT WITH RADIO
Even Among Heavy Users of Other Media

Source: The Infinite Dial 2013 ςArbitron Inc., Edison Research



wŜŀŘΥ L ǿƻǳƭŘ ōŜ ǾŜǊȅ ŘƛǎŀǇǇƻƛƴǘŜŘ ƛŦΧ

LISTENERS CHOOSE RADIO OVER FACEBOOK

Source: Alan .ǳǊƴǎκ¢Ǌƛǘƻƴ 5ƛƎƛǘŀƭ ά¢ƘŜ CǳǘǳǊŜ ƻŦ wŀŘƛƻέ {ŜǇǘŜƳōŜǊ нлмн bŀǘƛƻƴŀƭ /ƻƴǎǳƳŜǊ 5ŀǘŀōŀǎŜΤ нрΣлллΣллл 
Panelists; August & September 2012; All Ages, Genders and Format Fans; Total Polled = 41,252; Roughly in Line with 
2010 Census; Heavily Caucasian



THE SOURCE FOR MUSIC DISCOVERY

.ŀǎŜΥ ¢ƘƻǎŜ ǎŀȅƛƴƎ ƛǘ ƛǎ ά±ŜǊȅ LƳǇƻǊǘŀƴǘέ ƻǊ ά{ƻƳŜǿƘŀǘ LƳǇƻǊǘŀƴǘέ ǘƻ  [ŜŀǊƴ 
About and Keep Up-To-Date With New Music

% Who Ever Use Each Source to Learn About and Keep Up-To-Date With New Music

Source: The Infinite Dial 2013 ςArbitron Inc., Edison Research



RADIO IS THE TOP IN-CAR DEVICE

84% 
of drivers cite 

radio
as their primary   

in-car 
entertainment 

device

Source: The Infinite Dial 2013 ςArbitron Inc., Edison Research



M 18+ W 18+

Nearly 16 
Hours Per 

Week

Nearly
14 Hours 
Per Week

CONSISTENT AUDIENCE TUNE-IN

Source: Arbitron, RADAR 116, March 2013, Arbitron (Monday-Sunday 24-Hour Weekly TSL Estimates) 



15.6
Hours

15.4
Hours

15.0
Hours

TUNE-IN TIME HIGHER AMONG HISPANIC
AND AFRICAN AMERICAN LISTENERS

African American listeners and Hispanic listeners
(versus General Market, P 25-54)

Source: Arbitron, RADAR 116, March 2013, Arbitron (Monday-Sunday 24-Hour Weekly TSL Estimates) 



TECHNOLOGY DELIVERS RADIO 
BEYOND THE DIAL

¢ŜŎƘƴƻƭƻƎȅ Ƙŀǎ ŜȄǇŀƴŘŜŘ wŀŘƛƻΩǎ 
delivery platforms to create an 
interactive, engaging and highly 
communicative environment



Streaming

Nearly 6400
streaming 

stations in 2013

HD Radio

More than 2200 
stations 

broadcasting in 
HD

Podcasts

32MM Americans 
have downloaded 
a podcast in the 

past month

w!5LhΩ{ 5LDL¢![ hCC9wLbD{ !w9 {¢9!5L[¸ 
INCREASING

Source: Inside Radio / M Street Corp., 2013; No Canadian or Mexican stations are included (HD Radio stat from 
iBiquity/HD Digital Radio Alliance, 2013); The Infinite Dial 2013 - Arbitron Inc./Edison Media Research



Source: The Infinite Dial 2013 ςArbitron Inc., Edison Research

120 Million 
P12+ have listened to 

online radio 
in the past month
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+ Local Broadcast
{ǘǊŜŀƳƛƴƎ !ǳŘƛŜƴŎŜΧ

AUDIO STREAMING MIRRORS THE WORK DAY

Source: Local Streaming Station Audience, Arbitron PPM, February 2013, Persons 18+ (41 stations from 31 metros)

LISTENING PEAKS between 8AM ς5PM8-9
AM

4-5
PM



82%
18%

% of weekly Online Radio listeners who 
listen to Broadcast Radio 
(versus those who do not)

ONLINE RADIO LISTENING COMPLEMENTS 
BROADCAST RADIO

Source: The Infinite Dial 2013 ςArbitron Inc., Edison Research



BROADCAST RADIO LISTENED TO MORE BY 
PURE-PLAY LISTENERS

Sources  What Pandora Means for Radio, Vision Critical, November 2012; Base: American online adults, aged 18+ ; 
Sample: 1,017 American adults; of these, 323 identified themselves as Pandora users (used an Internet-only audio 
service in the past month; and at least sometimes use Pandora) 
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�‡ On-demandcontent delivering sports, 
music, information and entertainment 
downloads whenever and wherever the 
listener wants it

�‡ 44% of Smartphone users listen to 
online radio  (18% listen daily)

�‡ 55% of listeners said they listen to their 
favorite personalities on computers or 
mobile devices when away from a radio

�‡ Tablet and Smartphone users over-index 
for weekly AM/FM radio listening

Source: The Infinite Dial 2013 ςArbitron Inc./Edison Research;  USC, Annenberg School for Communication & 
Journalism, PSI Study Released June 2012, Woodley, P. and Movius, L. People With a Favorite Radio Personality in 
LA; Scarborough USA+ Release 2 of 2012

LISTENERS TAKE THEIR AUDIO ON THE GO


